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'Retail Marketing Management covers all the essential theories needed to understand the complicated
business of retail: from understanding the consumer and purchasing of the product through to store layout
and communications. The writing style is easy to follow, and the text is supported by diagrams and case
studies which enhance understanding and learning. I would recommend this book to anyone who wants to
learn more about the retail business.' Nicole Dunlop, Course Director, London College of Fashion, UK Retail
Marketing offers a contemporary approach that combines retail marketing theory, current retail management
practice and international examples. It begins by looking at the nature of retailing as an activity and then
introduces retail marketing, followed by a discussion of consumer behaviour, the retail marketing mix, and
other important issues such as location strategies, branding and ethics. The authors and expert contributors
take an integrated approach to explaining the process of internationalisation, and the inclusion of
international examples reinforces this approach. The book is ideal for undergraduate and postgraduate
students taking courses in retailing, as well as those studying for marketing and business degrees where retail
marketing is a core module. The blend of retail theory, practice and live examples will also be of interest to
practitioners in retailing and related industries. Key features * Case studies and seminar discussion questions
in every chapter * Chapters and vignettes by expert contributors with a combination of academic and
industry experience * Retail practitioner cases which emphasise practical aspects as well as key theories in
retail marketing * New models that help to visualise interactions between marketing environments, retail
marketing management decisions, and shopper behaviour * Related online materials, including powerpoint
slides About the authors Helen Goworek lectures in the School of Management at the University of
Leicester, where she teaches postgraduate modules in marketing, including 'B2B Marketing and Supply
Chain Management'. She is the author of two previous books about the fashion business, in addition to
journal articles focusing on fashion buying and sustainability. Dr Peter McGoldrick has held four
professorial posts in retailing, and is currently at the University of Manchester, UK. He has published several
books and over 150 research papers and articles, which have appeared in the Journal of Retailing and
Harvard Business Review, among others. Best Paper awards include those at the World Marketing Congress
and the 2014 Academy of Marketing Science.
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From reader reviews:

Robert Clift:

This Retail Marketing Management: Principles & Practice book is simply not ordinary book, you have it then
the world is in your hands. The benefit you have by reading this book is usually information inside this
reserve incredible fresh, you will get data which is getting deeper you read a lot of information you will get.
This kind of Retail Marketing Management: Principles & Practice without we comprehend teach the one
who studying it become critical in considering and analyzing. Don't possibly be worry Retail Marketing
Management: Principles & Practice can bring once you are and not make your case space or bookshelves'
come to be full because you can have it within your lovely laptop even cell phone. This Retail Marketing
Management: Principles & Practice having great arrangement in word along with layout, so you will not feel
uninterested in reading.

Raymond Simmons:

Nowadays reading books become more than want or need but also get a life style. This reading routine give
you lot of advantages. Advantages you got of course the knowledge the actual information inside the book
that will improve your knowledge and information. The knowledge you get based on what kind of guide you
read, if you want have more knowledge just go with training books but if you want sense happy read one
with theme for entertaining including comic or novel. Often the Retail Marketing Management: Principles &
Practice is kind of book which is giving the reader capricious experience.

Albert Chesson:

Retail Marketing Management: Principles & Practice can be one of your starter books that are good idea. We
recommend that straight away because this book has good vocabulary that will increase your knowledge in
vocab, easy to understand, bit entertaining but nevertheless delivering the information. The article author
giving his/her effort to place every word into satisfaction arrangement in writing Retail Marketing
Management: Principles & Practice yet doesn't forget the main place, giving the reader the hottest and based
confirm resource information that maybe you can be among it. This great information could drawn you into
brand new stage of crucial contemplating.

Jamie Harper:

Reading a book make you to get more knowledge from the jawhorse. You can take knowledge and
information originating from a book. Book is published or printed or descriptive from each source that filled
update of news. In this modern era like now, many ways to get information are available for a person. From
media social such as newspaper, magazines, science reserve, encyclopedia, reference book, fresh and comic.
You can add your understanding by that book. Isn't it time to spend your spare time to spread out your book?
Or just in search of the Retail Marketing Management: Principles & Practice when you necessary it?
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